CUSTOMER
PARADIGM

Video Site Maps:
Why Baother?




FACT:

50-70% of consumer &

business purchasers
start with Google,

Yahoo or other search
engine.




FACT:

Search users trust
‘organic’ search
results more than
‘sponsored’ search
results from
advertisers.




FACT:

People search for
some really strange
things.



()<, CUSTOMER
(=) PARADIGM What Do People Search For?

e Company’s Website

e Directions

*News

*Buy / Research Products

e Get Information

|s the guy who asked me out
a serial killer?

e|s that email from mom a hoax? _§




y
gggx%l\(lgﬁ What Do People Search For?

Top 10 Search Terms by Category, Four
Weeks Ending April 25, 2009 (%)
IT and Internet Automotive Manufacturers

Search Term Search Volume Search Term Search Volume
paypal 5.84 honda 1.50
paypal.com 1.43 toyota 1.37
paypal login 1.14 ford 1.37
people search 0.74 harley davidson 1.04
www.paypal.co 0.72 oreilly auto parts 0.98
m
intelius 0.44 nissan 0.87
pay pal 0.42 dodge 0.69
lady kathryn 0.39 chevrolet 0.67
experian 0.35 kia 0.67 4
jbbs 12449 0.24 honda 0.66 ]

motorcycles
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gggx%l\(lgﬁ What Do People Search For?

Movies Net Communities and Chat
Search Term  Search Volume Search Term Search Volume

netflix 2.78 myspace 5.00

imdb 1.41 facebook 4.28

netflix.com 0.52 youtube 1.83

blockbuster 0.50 myspace.com 1.61

fandango 0.42 facebook login 1.23

redbox 0.42 facebook.com 0.90

movies 0.38 WWWw.myspace.co 0.61

m

new moon 0.30 my space 0.56

movie

robert pattinson 0.27 you tube 0.40 '
twilight 0.27 twitter 0.36 ;
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Q:

How many searches
are done each day in

us?




1. 50 million

2. 100 million
3. 300 million
4. 500 millig
5. 800 mil
6. 2 billion




FACT:

Every 1 minute,
24 hours of video
uploaded to YouTube.




FACT:

Average Person
spends
75 minutes
a day
on YouTube




FACT:

200,000 videos
uploaded to

YouTube

Each Day




FACT:

May 2010:
2 billion videos served
on YouTube each day.




FACT:

YouTube’s audience
2x prime-fime
US broadcast
audience




FACT:

It would take 600+
years fo waitch

all the videos on
YouTube




FACT:

You Tube Video
Source:

Amateur: 80%
Professional: 15%
Commercial: 5%




Q: On Average,
How many

interactions
does it take
for someone
to go from
Browse to Buy?




. Twelve

o o AW N B

. One

. Twenty

6-12 Interactions on Average



' CUSTOMER Six Step Process
PARADIGM

1 -Customer
Acquisition

2. Lead
Capture

N
N~
Current
Customer /
Prospect
Database

~

A/

6. Live
Sales
Interaction

3.Retention Email
Marketing

5-Question &
Answer
4.
Online

Response

4 ® Info

®* Whitepaper

® Contact Me Now

® Attend Online Seminar

[

Guiding Prospects into Paying Customers
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CUSTOMER Six Step Process
PARADIGM

Articles Archive

Cable Marketing In The Age Of Competition
O News. July 1997)
yon Kt

Database Marketing Tocs
Ay o s e Esuaton Viebssts v iving e e s
Datsbace Mrketing i

Sporear ik

St s e

nasin,
B0V TN DECAS PN, COPpEOn 31 51 1236 123 3 e 5 1
e DES.

D™,

Sl U U S 9 eI T 512 S OGS
aiss Karan

D Cicton? Wkotiog Dtaae” s 7.
i e, Top Tenisos Coble Harkelng 1o

e e St
< Haketng

1. Google
Search

Article

6. Live
Sales
Interaction

9.  Email
Conversation

3. Contact Me
Now

ot e
[ o 5 - @ ) B Qoo Croris Bode 3 B> F A - &

ot e

4.
Thanks

Articles Archive

Cable Marketing In The Age Of Competition
(08 Nows July 1957)

A riss Kahan - Cable Marketing In The Age Of Competition - Microsoft Internet Explorer
| He & Mew Fowries oo Heb

ey
| ek~ = - @ 1) 0| Quseach (itrovertes @vedn 3| B D A -
" Please have someone contact me now:
S 0% saies "
Shaie e

First: [Jefl

Finkelstein

P

SIony A Sy N kB A Cale SEce cREr 135 oo | adtosss

2 o2 ‘ 8 X
Repty peyal Ford | Pt odte

From: Artorn oot Cefrnsin [et@customerparadigm con
Date: sy, unecz 203 T04PH e

Mo e mailirearn, ‘Sublect:  Jeff, tranks for your reauest

“Home email:

Comments: [Plaase have somsone concass me mov]

=]

o ety X
Ses B

Syl ol oo
= s, om0 79490
et~ Cotas et A acase Studies
ettt o st =articles Archive

Top Ten Mistakes
Marke

ear et

Thanks for asking us o contact you

1F you nsed immediato attontion,ple Contact Me Now
or emai nfa.8ariss kahan.6es.com

Contact M tow Alet

Bringing Marketing and Technology Together for Enhanced Profit

Marketing DB: ROI
s Thee A ifference?

Aries-Kahan

ot fome | Services | Basic Principles | Case Studies | About Us | Contact Us
LastHam Finkelto Home | 5 | Basic Principles | Case Studies | About Us | Contact U
Enail o

merparadigncom
SO3AT3UOD 11 TESTIG. ~ About us
Plasse havs somaon contact ms now. ‘Why Arss Kahan?

TESTING
A Cable Warksting
222

i dbmkag,comyancels cable

uiding Prospects into Paying Customers
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A Website i1s a
Destination

Location




..« and it takes
a lot of work
for someone

to visit.




Make sure
your site can

CATCH

your visitors.




",

CUSTOMER
PARADIGM Contact Me Now?
* Passive:

« Wait For Customer To
Pick Up Phone & Call

« Aclive:
* Please Contact Me Now Form
 Lower-involvement,

Lower-commitment activity

o

DO Do | Oavoa o
’ + ~YQ0poaQ
o I I~/\ ~ coo o
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FACT:

If your company’s site
isn’t ranked high:

-Customers can’t find you
-Perceived as less important
-Competitors gain & you lose



CUSTOMER y o or_ .
PARADIGM Human’'s View of A Website:

/= Inovenics - Windows Internet Explorer i i | I:Ilﬂ
m - IE, http: ffvvew inovonics..comf j |i_f| |E| IG::u:u;lIE |P |'|
J File Edit WView Favorites Tools Help JLinks g7 B] CP ... ARI N CHM o1 DNStuff & | Email Builder ... ARIL - Admin ... GitW 8] CP Project 2
J Gﬂugle Search 4| @ - G (€] l%* E - - 'i:i‘ Bookmarks - @Find 52 ?Chedq = EE|.¢'.|.Jtc:nFiII e % i '\:,' Signln -
ﬁ '-J:'-\i Hgl T| @Inwunics x |I::'Innunnics | | J ﬁ' ¥ b @ = @Eﬁge ¥ @TE':"S b @" ﬁ @ ﬁ
e
v customer login contact us how to buy (I
.
— @
I n OVO n | CS wireless security. submetering, sensor and control.

home support technology

N
Welcome Featured Products News )
Welcome to the Inovonics website. Please ¥ SDK9000 - Software Inovenics Expands Executive Team, Appoints .
visit our product pages for information about m Development Kit Michael Slack as Vice President of Y
our wireless security. submetering. . Mamed one of Security Sales Technology and Business Development =7 K

|htt|:|.'ﬂwww.inuuunics.mmftemnulogy.aspx l_ l_ l_ l_ l_ ﬁ |_ Intermet | & 100% - i
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CUSTOMER ’ : SR
BARADIGM Google’s View of Your Site:

l

6@ - Iﬁ http: /{74, 125.47. 132/search?g=cache:agysijenWa01:www.inovonics, com/ +http: /v inovonics . com/&hl=en&gl=us&strip=1 j i"ﬂl A | IGl:u:-giE

/= Inovonics - Windows Internet Explorer

J File Edit View Favorites Tools Help JLinks e|7 Ji;j CP ... ARI o CNM 41 DNStuff & | Email Builder ... ARI - Admin ... GitW 3;;31 CP Project
J Gﬂ;.glﬁ Search ¢ 52+ (@ QD gp~ | B » O €9 Bookmarks~+ | [G Find + 7 Check = T AutoFil v 4 +
W e gg| v| (& Inovoriics |'¢"l Inovanics * | | J - - [ v |-k Page (O}

Welcome

Welcome to the Inovonics website. Please visit our product pages for information about our wireless security, submetering, and sensor and control
forget to view our product and support forums where vou can ask questions, and get the latest Inovonics updates.

Or, i vou can't find what vou need on the website, ask a question.

If vou'd like to recerve our monthly Inovonics newsletter, please fill out our newsletter request form.

Featured Products
SSI Top 30

SDE9000 - Software Development Kit
Natned one of Security Sales and Integration's Top 30 Innovations for 2008, Free 30 dav trial version available.

FA210-M-5mall

EN1721 - Integrated temperature and humidty transmitter
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How Do
Search
Engines
Work?




(=) PARADIGM How does a search engine work?

» Automated programs that
crawl the web

» Save key info about site
(keywords, page names, etc)

» Rank site for specific search ‘
terms




CUSTOMER SR
PARADIGM How humans see a site:

,f,"- Cara Mia - A Full Day Spa - Cara Mia Medical Day Spa - Windows Internet BExplorer

@3 - |g, http: /fmww . CaraMiaSpa. com/ j 4| X IG::-::-giE p'v
| Fle Edit View Favorites Tools Help
'il:f E[Q? "_ECara Mia - A Full Day Spa - Cara Mia Medical Day Spa | | J fh it E_ﬂ s EE-?I x d’EﬂgE f -&?} Tools - @" ﬂ @ 3

303.350.4600

“» % MEDICAL DAY SPA T
& DERMATOLOGY ASSOCIATES \E_Ej
l OF COLORADO

- Company | Meet the Staff il Senvices ' Products | News & Events il Media Archives ' Locations ' Testimonials '

Iltems: 0 Total: $0.00
View Cart>> Checkout>>

&

Home

July 2007
sM[T/WT|F|s
1] 2]a]a]s]e]7]
'8 |9 [10] 11 ] 12]13] 14]
15 16) 17 18 | 1320
Ezamzﬁizszr

-ﬂ t Cara Mia, Leslie Capin, MD and her staff of doctors, nurse
practitioners, registered nurses and cosmetic skin care specialists
believe that healthy skin is your best defense against skin disease
and the effects of environment and life style on your skin. Offering
state-of-the-art technology, we are able to maintain the integrity of
your skin and even reverse the effects of age and the environment,
enabling you to look and feel your very best. New developments in
cosmetic dermatology allow us to provide you with various options to
maintain your skin and appearance.

3031

View Full Calendar

Take a Virtual Tour:
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CUSTOMER : I
BARADIGM How search engines see a site:

=10l x|

P ~admin73[1] - Notepad
File Edit Format WView Help
<!DOCTYPE html PUBLIC "-//W3C//DTD XHTML 1.0 Transitional//EN" "http://www.w3.org/TR/xhtmll/[~

<html xmlns="http://www.w3.0rg/1999/xhtml "=
<head>

<meta http-equiv="Content-Type" content="text/html; charset=I50-8859-1" /=

<titlexCara Mia - A Full Day Spa - Cara Mia Medical Day Spa</titlex

<meta content="Cara Mia - Home page" name="description"/>

<meta content="denver day spa,facial,colorado facial, tanning,denver tanning,c
Ultimate Gold's microcurrent system,Oxygen Facial,microdermabrasion,Deep Cleansing Facial,Vis

<style type="text/css"=>

<l-—

—_— -

</stylex

<link href="css/css.css5" rel="stylesheet" type="text/css" /=

<script src="Scripts/AC_RunActiveContent. js" type="text/javascript'></script:

<script type="text/javascript"” src="js/common. js"></script=

<script language="Javascript"'=

function change_valuel()

{
document.news_letter_Form.email.value="";
}
</script=
</head:-
<body=>

<div align="center"=
<table width="790" border="0" cellspacing="0" cellpadding="0"=

<tr=
<td colspan="5" align="1eft" wvalign="top" background-
<script type="text/javascript'>
AC_FL_RunContent( 'codebase', "http:/,
</script=
<hoscripts
<object classid="clsid:D27CDBGE-AEGD-
<param name="movie" wvalue="f]
<param name="quality" wvalue='
<embed src="flash/header.swf' P°
</object> /
</noscript=> —
</td=> 5 =
</tr>
<tr=

<td width="10" align="Tleft" valign="top"=<img src="1n

f"'A -‘_ﬁ-ll._“:lﬁ—lllll EI:I-I'THH—IIW\-TAA—ICIII I“:I-‘_I.fﬂl'

slamn—""rantan"
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Search engines
are great at
reading

TEXT




But Search
Engines
are easily
confused.




y
CUSTOMER H
BARADIGM How does a search engine work?

» Can’t read words or content of
graphics”*, video, flash
animations.

» Some Navigation Systems
aren’t easily followed.

Word Verification:

Enter the word as it 1s =shown in the box below

rédla (‘

* Google beginning to scan images inside PDFs that contain words and convert using OCR.




What

matters

to a Search
Engine?




y
3231%“('55 What Search Engines Look For?

»Things on Your Website
(relevant text)

» Things not on Your Site
(inbound links)




y -
(3=, CUSTOMER .
={) PARADIGM What Search Engines Look For?

» Relevant Inbound Links
(outbound links help others, but not you)

» More sites that link to you, the more

important your site becomes to search
engines.

> If sites that link to you are very relevant /
important, those inbound links worth
more.

> .gov, .edu better than .com




y -
(3=, CUSTOMER .
={) PARADIGM What Search Engines Look For?

> Relevant Text
»> Copy is King!
» The more copy the better
» Headings and BOLD Words Matter
» Keyword Density:
» 5% density = use keyword 5 times
out of 100 words on page.
» Google tracks keyword density
differently
(Title tag vs. copy vs. H1)




y
={_) PARADIGM What Search Engines Look For?

» Short Pages - Marketing “Fluff”

» Long Pages (500+ words)
» More like an article
» Relevant information
» Links to other internal pages
» Embedded Graphics or
Videos ;‘




y
3231%“('55 What Search Engines Look For?

> Domain Name

> Keywords in Domain Name
» Age of Domain Name
» Google Sandbox

» Subdomains
(email.customerparadigm.com)

» Directories
(customerparadigm.com/email)




[Seiiis:
» Title Tags

> Often forgotten

» Extremely important

» Top link in Google
» Page Names

> Infuse keywords in page names
» Section Headings (H1, H2)

> Viewed as important by Google
» Links to other pages ‘
> Words in links

(Read more about Boulder Marcom Group)




y
), CUSTOMER : 2
«{) PARADIGM What Search Engines Look For*

> Clean HTML Code

» Images:

» Image Names

» Image Directories

> Alt Text for Images
» Meta Keywords, Description
» How Often Pages Are Updated
> Site Map A
> XML Site Map .




HOW TO
GET YOUR
VIDEOS
FOUND




y
3231%“('55 What Search Engines Look For?

» Google often “ighores™
embedded videos

» YouTube page gets credit

> You need to tell them what you
have




y
gggx%'\(lgﬁ What Search Engines Look For?

» Title, Description very
important

» Captions and Keywords

» Transcribe for best results




CUSTOMER
PARADIGM

@ Customer Paradigm - Custo... @

- C | ¥¢ http://www.customerparadigm.com/index/47/SiteMap.php

¢

SERVICES SOFTWARE ARTICLES BLOG DOWHNLOADS SAMPLE WORK

CUSTOMER PARADIGM - SITE MAP
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CUSTOMER
PARADIGM

XML-Site Map:

W & {7 7 http: {fwww.customerparadigm. com /WebPages_L.xmi | | I - El) - f=h - ::-Page ~ (}Took ~ @~ &L P 3
<?xml version="1.0" encoding="UTF-8" 7> j
- <urlset xmins="http:/ /www.google.com/schemas/sitemap/0.84">
- <url=

<loc=http:/ fwww.customerparadigm.com findex.php?id=400&page_name=</loc>
<changefreq>monthly</changefreq=
<priority >0.8 </priority >
<furl>
- <url>
<loc=http:/ fwww.customerparadigm.com/index.php?id=324&page_name=12+5trategies+for+Effective+Email </loc
<changefreq>=monthly</changefreq=>
<priority =0.8</priority =
<furl=
- <url>
<loc =http:/ /fwww.customerparadigm.com/index.php?id=383&page_name=12+Strategies+for+Effective+SEO</loc>
<changefreq>monthly</changefreq>
<priority >0.8</priority>
<furl=
- <url>
<loc>http:/ fwww.customerparadigm.com/findex.php?id=384&page_name=12+Strategies+for+Effective+SE0%3A+%
281%29+Local+Search+Engine+Advertising</loc>
<changefreq>monthly</changefreq=
<priority =0.8</priority =
<furl=
- <url>
<loc=zhttp:/ fwww.customerparadigm.com/findex.php?id=398&page_name=12+5trategies+for+Effective+SE0%3A+%
2810% 29+ Customize+Your+Website+with+Visitor%e27s+Search+Keywords </loc>
<changefreq>monthly</changefreq>
<priority >0.8</priority >

<furl=
- <url>
<loczhttp:/ /www.customerparadigm.com/index.php?id=399&page_name=12+5trategies+for+Effective+SE0%3A+%
2811%29+Avoid+Industry+Jargon</loc> _|;|
4| } i - ) | »

Done [T T T [ intemet [R00% -
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GRS TOMER Video Site Map

<urlset zmlns="http://www.sitemaps.org/schemas/sitemap/0.9"
xmlns :wideo="http:/ www_goocgle . com/schemas/sitemap—video/1l 1">
<urlx»
<locrhttp://vwww_example . com/videos/some wideo landing page.html</locr
<video:videor

<video:thumbnail loc*http://www.example.com/thumbs/123. jpg</video:thumbnail loc>

<yideo:titlex=rilling steaks for summer</video:title>

<yideo:description*2&lkis shows you how to get perfectly done steaks every
time</video:description>

<videc:content loerhttp://www.example . com/videcoll2d . flv</video:content loc>

<video:player loc allow embed="yea" autoplay="ap=1">
http://www.example . com/videoplayer.swiivideo=l23</video:player loc>

<video:duration>e00</video:duration>

<video-expiration date>Z003-11-05T15:20:30+08:00</video-expiration date>

<video:rating»4  Z</video:rating>

<video:view count>12345</video:view count>

<video:publication datexZ007-11-05T15:20:30+08:00</video:publication date>

<video:tag¥steak</video:tag>

<yideo:tag¥meat</videoc:tag>

<yvideo:tagr»summer</video:tag>

<video:category>Erilling</video:category>

<video:family friendly>yes</wvideo:family friendly>

<yideo:restriction relationship="allow">IE GB US CA</videoc:restriction>

<video:gallery loc title="Coocking Videos"*http://cocking.example.com</video:gallery loc>

<yideo:price currency="EUR">]l_S83%</videc:price>

<video:-requires subscription¥yes</video:reguires subscription>

=video:uploader info="http://www_example com/users/grillymcgrillerson">ErillyMeErillerson
</video:uploader>

< /video-wvideo>
</ url>
< /urlset>
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' ° °
¢ BRRAIGH Video Site Map Components

» <loc> - Landing page

» <video:video>

» <video:thumbnail loc>
thumbnails > 160 x 120

» <video:title> 100 characters

» <video:description> 2048 char

» <video:content_loc> player loc

» <video:player_loc> embed ;‘




' ° °
¢ BRRAIGH Video Site Map Components

» <video:duration> - seconds

> <video:expiration_date>

» <video:rating> 0.0-5.0

» <video:content_segment _loc>

(if long video w/ segments)

» <video:view_count> # times
watched

» <video:publication_date>
2010-11-03T11:23:30-07:00

Search Engine Optimization



' ° °
¢ BRRAIGH Video Site Map Components

» <video:tag> - <video:steak>
(max of 32 tags)

» <video:category> (cooking)

» <video:family friendly> yes/no

» <video:restriction> (countries)

» <video:gallery loc> gallery loc

> <video:price> $9

» <video:requires_subscription> ;‘
(free or paid)

Search Engine Optimization



y
3231%“('55 Video Site Map Example

<url>

<loc>http://www. fdazar.com/blog/?p=2
34</loc>

<video:video>
<video:player_loc
allow_embed="yes"
autoplay="autoplay=1">http://www.y
outube.com/v/xQU1480FSV0</video:pl
ayer_loc>

<video:thumbnail loc>http://i.ytimg.
com/vi/SeoQsLhvDuo/default. jpg</vi
deo:thumbnail loc> E=




y -
(C 3=, CUSTOMER : .
={_) PARADIGM Video Site Map Example

<video:title>Frank Azar - the Strong
Arm - Personal Injury Lawyer 1in
Denver, Colorado </video:title>

<video:description>Watch a 30 second
commercial featuring Frank Azar -
the Strong Arm - a Personal Injury
Lawyer in Denver,
Colorado</video:description>

<video:publication_ date>2011-11-
01T19:27:28+4+00:00</video:publicati
on_date> 8
<video:duration>30</video:durationl_




y
3231%“('55 Video Site Map Example

<video:family friendly>yes
</video:family friendly>
<video:tag>personal
injury</video:tag>
<video:tag>lawyer</video:tag>
<video:tag>attorney</video:tag>
<video:category>personal
injury</video:category>
</video:video>
</url>




y
gggx%l\lllgﬁ Video Site Map Example

Suggestions:

Watch for ‘&’ and other illegal
characters!
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(3=, CUSTOMER ' |
(=3 PARADIGM Seem:s like a lot of work!

» Host your own videos?
> Use YouTube?
» Use Feedburner?

» Hand-built video sitemap (best)
» Automatic Solutions
» Word Press Plugins




CUSTOMER
1/ PARADIGM

Video on YouTube

0. AZAR rig. ¢ ﬂﬂ 97-8000

WIWWEDAZAR.COM
N

é Like

{1}

9 YouTube - frankazarlaw’s Channel l == |il?-l
- + A http:/Swawowyoutube.com/user/frankazarlaw/#p/u/ 7/ TAMOETWnw ¢ | [ Qr Google D"’ ﬁ"’
Search

m

m

Search Engine Optimization
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CUSTOMER
BABADIGM Embedded on Blog

) Frank Azar: Personal Injury Attorney - Life Changing Accident (30 seconds) « Colorado Personal Injury Accident Blog | Franklin D. Azar & Associates P.C. ["‘:' = g
il it n hittp://www.fdazar.com/blog/7p=232 Q| O~ £~

S

(303) 757 3300 | (303) 757 3206

BLOG HOME

More: « Frank Azar: Personal Injury Attorney — Life Changing Accident (10 seconds) About Frank D. Azar & Assoc.
e Frank Azar — Late Night Commercial — the Strong Arm — Personal Injury Lawyer in e

Search for: Denver, Colorado (30 Seconds) » From its inception 1987,

= E " Franklin D. Azar &

Frank Azar: Personal Injury Attorney - Life Changing Associates, P.C. has

| Accident (30 seconds) ~ concentrated in cases
involving personal injuries.

Frank Azar 30 second commercial (as seen on TV): o e e

I Personal Injury Attorney - Life Changing Accident (30 also begun representing
seconds} persons in a variety of class

action lawsuits, ranging from
victims of defective and
Frank Azar: Personal Injury Attorney - Life Cha... dangerous products to
J employees who are not

receiving full payment for
their work from their
employers. We currently
maintain offices in Denver,
Colorado Springs, Pueblo,
and Trinidad, Colorado.

Archives:

+ November 2010
+ October 2010
+ September 2010
+ August 2010

+ July 2010

* June 2010

+ May 2010

+ April 2010
-
-
-
-
-
-
-
-

March 2010
February 2010
January 2010

December 2009

November 2009 n ‘Iﬂﬂ 5“ 8000 527 8000 o
October 2009 . ‘
September 2009 HES I HUN
April 2009

L0 |t |0:00 1032 @) -
—
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CUSTOMER
BABADIGI Embedded on Blog

[@ Uploads by fankazarew T e

| 4 | L3 | | + i.jfeed:,.",."gdata.youtube.com,ffeedsfbasefusersffrankazarlaw}‘uploads’:@ ¢ | [Q* Google ‘Bl D"' *"’
Uploads by frankazarlaw 22 Total
Frank Azar: Herida Personal (Accidentes de Carro... . Search Articles: -
& Frank Azar. Herida Personal From: frankazarlaw [Q‘| I 3
(Accidentes de Carro, Resbalay ~ Views: 0 i eI 1
Caida) - 10 sec i n=
309-340:5000 Comienzo su Desde en 1987, 0 ratings b
= Franklin D. Azar & Socios, PC ha o
concentrado en casos Québec Title
implican personales heridas. Source
Manejamos actualmente reclamos Mew
(Québec surgen fuera de lo siguiente
los accidentes Automdviles implican Recent Articles:
Québec, peatones Motocicletas y ?"d
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Time: 00:13 More in People & Blogs This Month
I Read moare... Last Month H
Source:

Frank Azar: Herida Personal (Accidentes de Carro...

Uploads by frankaz_..

Frank Azar Herida Personal From: frankazarlaw

(Accidentes de Carro, Resbalay  Views: 1 Actions:

Caida) - 15 sec Update Now
Comienzo su Desde en 1987, 0 ratings Mail Link to This Page
Franklin D. Azar & Socios, PC ha Add Bookmark...
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Manejamos actualmente reclamos
Québec surgen fuera de lo siguiente
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Colorado Personal Injury Accident Blog |... veisis New Post admin | Log Out
WordPress 3.0.1 is available! Please update now. SE
{z} Dashboard
: XML Sitemap for Videos
s Posts
Vi Sitemaps are a way to tell Google and other search engines about web pages, images and video content on
= your site that they may otherwise not discover.
@ Links _ _
Create Video Sitemap

Iﬂ Pages

— Include video length? (Mot recommended for sites will large number of videos
€} Comments EEZ) & guz g )

Generate Video Sitemap

Appearance

m

Themes
; You can click the button above to generate a Video Sitemap for your website. Once you have created your
s Sitemap, you should submit it to Google using Webmaster Tools.
Editor
Add New Themes Suggestions?

Custom Header
& Plugins @)
&, Users

Tools

Please email vour suggestions to Amit Agarwal at amit@labnol.org.

You can also connect with Digital Inspiration on Twitter and Facebook.

Import

Export

Upgrade [ v
Video Sitemap

Settings E=
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Google webmaster tools

() www.discountdecorating.com ~ « Back to Home
, Dashboard Sitemaps
I lMessages

Submit a Sitemap to tell Google about pages on your site we might not otherwise discover.

[=| Site configuration
| Submitted URLs

| Sitemaps
71,164
! Crawler access 27.984 URLs in web index
12
Sitelinks

1 Change of address E3 Submit a Sitemap Show submissions: By me (4) - All (4)
: Settings Sitemap Status  Type Downloaded URLs submitted URLs in web index
_ [ [Categories_1 xml 7 Sitemap Oct 27, 2010 ] ]

I [ Your site on the web

i & [T /Products 1.xml = Sitemap Oct 24, 2010 32,751 11.805
Diagnostics

I [ /Sitemapindex xml = Index Oct 19, 2010 3r.807 16.076
Lab

: & Labs Fl MWebPages_1.xml 7 Sitemap  Oct 29, 2010 A7 24

| [ | Delete | | Resubmit |

N

| Help with: ¥ Download this table

i Creating and submitting ¥ Download data for all sites

| Sitemaps

|| Siteman arrnrs
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-

jeff.finkelstein@gmail.com | My Account | Help | Sign out  *

AdWords AdSense Analytics
Apps

Google webmaster tools

|
| H www.fdazar.com = | « Back to Home

Dashboard Sitemaps
— Submit a Sitemap to tell Google about pages on your site we might not otherwise discover.
| [=| Site configuration
Sitemaps FE— ’ ,
: : T ssions: By me (0) - All {0 £
http-/fwww _fdazar.com/ |video-sitemap.xml Submit Sitema
I Crawler access k [ 2 ] [ b URLs in web index :
Sitelinks Mo Sitemaps submitted.

Change of address

Settings
[ Your site on the web
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Sitemaps
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File Edit View History Bookmarks  Window  Help
[ - | - | | + .'F.l https://www.google.com/webmasters/tools/siternap-list?hl=en&siteUr=http:/fwww.f 8 & | |Q* Google @l O~ L&~
Google webmaster tools
| H www.fdazar.com « | « Back to Home
Dashboard Sitemaps
| slassages Submit a Sitemap to tell Google about pages on your site we might not otherwise discover.
[=| Site configuration
St Submitted URLs
itemaps 11
1 Crawler access 1 URLs in web index
: Sitelinks | | =
Change of address | &3 Submit a S|temapj Show submissions: By me (1) - All (1)
N Sallings Sitemap Status Type Downloaded URLs submitted URLs in web index
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&9 bar mitzvah rabbi - Google Search E@u

| 4| » || + | nttp://www.google.com/#hi=en&uexplds=17259,25658,26425,26482,26637,27113,27219.2 & | | Q- Google | O~ 2~
( ;0 O gle ' bar mitzvah rabbi Search | "= 3
About 390,000 results (0.11 2econds) Advanced search

"l Everything » Rabbi Sponzored inks | Sponsored links
Images www. jtsa.edu  The Jewish Theological Seminary Spirituality & Scholarship EDE-[-EHGE |51Eia|:: -

piis - epairing the World-Feeding
Bl Videos Rabbi Larry Schuval America One Garden at a Time |-
¥] More www_Reblarry.com Traditonal and Interfaith Life Cycle Ceremonies www_AmpleHarvest_org T

o Adventure Rabbi -- Destination Alternative Bar Mitzvah & Bat Mitzvah See your ad here »
Louisville, CO A program for unaffiliated Jews or those who'd simply like to have a wilderness
¥ Change location worship experience outdoors in the American West.

www_adventurerabbi_org/rabbi/barbatmitzvah_htm - Cached - Similar

All results
Fage previews

Rabbinical Services Center of America. Bar Mitzvah | essons Bat ...

Individualized bar/bat mitzvah lessons online as a prelude to our intensive
preparation program and private service.
www._rabbiusa com/ - Cached

Bar Mitzvah lessons and Private Bar Mitzvah services. Rabbi 1-888

* More search tools

Ear Mitzvah Lessons, Inclusive Bar Mitzvah ceremonies for the entire family One on
one instruction.Weddings,Baby Mamings.
barmitzvahrabbi_com/ - Cached

Ask the Reform Rabbi - Bat Mitzvah Service on Monday - Judaism ...

Most congregations would not allow a Monday night bar or bat mitzvah celebration |
as you propose. However, you should consult with the rabbi in your ...

judaism.about.com » ... » Birth to Marriage - Cached - Similar

Videos for bar mitzvah rabbi &/
Bar Mitzvah Rabbi Video The Bar and Bat
- Destination Bar ... Mitzvah e
1 min - Jun 4, 2008 5 min - Mov 11, 2008
Uploaded by Smin.com
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#9 YouTube - Bar Mitzvah Rabbi Video - Destination Bar / Bat Mitzvah =
-« + http:/ fwww.youtube.comfwatchv=iiSlo3eloY0 & | | Qr Google O~ £~

- =
You T“he Search Browse = Upload Create Account

Bar Mitzvah Rabbi Video - Destination Bar / Bat Mitzvah

customerparadigm 114 videos [=|  Subscribe

m

Suggestions

Bar Mitzvah Ceremony vid
Los Angeles
by goodnooze
1,047 views Featured

Bar/Bat Mitzvah Guide
by Higgy3000
5,218 views

Bar/Bat Mitzvah
by Sivaniafzevedo
1,852 views

Best Bar Mitzvah Speech
by jgb1128

183,327 views

Abracadabra Productions
(Bat) Mitzvah Cer...

by RichardMeumann %
customerparadigm : : = 643 =/ 862 views »
This is avideo that shows our destination bar and bat mitzvah program, where... views 7 o
Ultimate Bar Mitzvah Film
@\Lihe "\_J} + Addto | - Share =Embed= | by fhﬂ':;_nu:cuzens \
13,210 views S
4 F - ﬁl - — ; 2
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Q Adventure Rabbi -

- Destination Alternative Bar Mitzvah & Bat Mitzvah

| 4|k | | + I..,. http://www.adventurerabbi.org/rabbi/barbatmitzvah.htm

Donate Online

JoiN Our NEWSLETTER:

{We wen't spam you)
[ ] eo]

Privacy: Why this is safe

SHABBAT PROGRAMS

Shabbat Hikes

Fridays on Flagstaff
Friday Shabbat Services
Friday Shabbat Dinners
Hebrew Prayers (Video)
Shabbat on Skis
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& Adventure Rabbi -- Bar Mitzvah & Bat Mitzvah :

Houpays

Passover in Moab
Shavuous Hike

Rosh Hashanah Retreat
Yom Kippur in Boulder
Chanukah Party
Tu B'Shevat Seder

Z)
RETREATS

Passover in Moab

Rosh Hashanah 2010

Retreat

Yom Kippur in Boulder
Spiritual Skiing

Clas=s Retreats In

Colorado

Custom for Your Group

- _
Bar & Bar MitzvaH

- Bar & Bat Mitzvah
Individual Study

- + .. https//www.adventurerabbi.org/rabbi/barbatmitzvah-video.htm

& | | Q~ Google

m

P ot 0:00/0:00 @ o

Destination Bar Mitzvah Video in Colorado

Return to Bar Mitzvah Main Page >>

Contact Me Now

4
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