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Email Marketing Basics:
7 Critical Strategies 

for Success

Gillian Owen
Email Marketing Specialist
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Warm Up Questions…

• How many emails do you 
receive each day?

• How many of you have made 
a purchase from an email?
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Buzzwords

90+% of US Internet 
Users send / receive 
email.

FACT:



4

Copyright © 2009 Customer Paradigm , All Rights Reserved. Search Engine Optimization

57% of US Users check 

email every day.

FACT:
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1.4 billion email users

(2009)

1.9 billion by 2013
(worldwide)

FACT:
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1. One Main Message Per Email

�Focus on one idea!

�Too many messages = 
confusion.

�YOU ARE NOT IN CONTROL!
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2. Keep It Short

�Time = $$

�Dense blocks of text = BAD

�2-3 Sentences

�Use Bullet Points

�Use Bold text
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3. Keep Relevant

�Attention = Greatest Asset

�Not Relevant?  
�People Stop Paying Attention
� I’ll Get To It Later

�Transmission Cost vs. 
Attention Cost
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4. FROM Line

� If they don’t recognize you, will 
be skipped over / deleted.

�Friendly Display Name vs. 
Plain Email
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4. FROM Line

�FROM Lines:
Gillian Owen – Customer Paradigm

“G”

Gillian

“CP Info”

gillian@customerparadigm.com
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5. Subject Line

�Subject Line is 2nd Most 
Important Part of Email

�Sums up message

�Entices them to open, read, 
take action
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5. Subject Line

�Personalization can “grab”
attention

� Including first name in subject 
line – can increase open rates 
by 32-60%
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6. Personalize Each Message

�People want to know that you 
care about them as a person!

�Monolithic Company vs. 
Person
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7. Strong Call To Action

�Tell the Recipient What You 
Want Them To Do.

�Long, ranting emails…

�Low context medium – no 
behavioral clues.

�Be Direct!
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Windsource Email
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Email Samples
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Email Samples
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Email Samples
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Email Samples
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Email Samples
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Questions?

Contact: Gillian Owen: 
303.473.4400 
gillian@customerparadigm.com

Questions?

• Acquire
• Retain
• Interact


