DIGITAL MARKETING MONTHLY REPORT

Apr 1,2020 - May 1, 202 -

View report for a specifc

CUSTOMER
PARADIGM

Tel: 303-473-4400

daterange customer centric media

Overview - How is your website performing?

Traffic summary Website sessions trend
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Conversion - How do you convert your users?

Ecommerce Ecommerce Goals | Revenue Ecommerce | Top selling products
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Audience - Who are your website users?
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Acquisition - How do you acquire users?

How users found us | Traffic volumes and engagement from top traffic sources Most common entry points | Landing pages and bounce rates
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(direct) / (none) 413k 14.04% 00:05:02 9.57 g T a9 1.7 I 1.45%

google / organic 2.2k I 25.88% 00:05:48 9.78 = ————— .. 507

google / cpc ey | 2.13% 00:06:19 13.52 e ——— T 3100

m.facebook.com / referral 1791 15.08% 00:02:49 6.46 S = 2748 4.4%
) re— 1371 35.77% 00:05:01 7.19 raae—a s | 19310 3.63%

linstagram.com / referral 66| 6.06% 00:03:44 9.05 | e 17710

|.facebook.com / referral 46| 2.17% 00:05:16 10.61 P 1481 3.38%

Behaviour - How do your users behave?

Most popular website content | Top page views and time on page Most popular website sections | Page views by section Most common search terms | Top sessions and time on page

Page Title Pageviews v Avg. Timeon Page Page path level 1 Pageviews v Clicks v SiteCTR Impressions  Average Posit...
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Google Ads Performance - How well are your Google Ads performing this month vs last month.
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